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WHAT WE'RE ASKING NOW: WORKING?

DEMOGRAPHICS
What is the race/ethnicity/gender identity, major, and previous travel
experience of the respondent?

EXPERIENCE DESCRIPTION

Where will the respondent travel, what will they do, and who is
supporting it? [Country of travel, type of experience (internship, research,
study abroad, service, service-learning), partner organization/independent
work, dates, campus sponsorship/funding status?]

linked to previous responses

linked to previous responses

What are the anticipated greatest impacts, importance of preparation, and
other ethical concerns?

CHALLENGES

Looking forward what challenges does the respondent anticipate?
After orientation,what cultural/ethical insight is prescient?
During experience was there a specific example of how learning at
orientation benefited respondent?
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GENERAL PROGRAM EVALUATION

Specific questions for each content segment of orientation, general
suggestions for improvement. Post-experience is there a recommended
topic that program could have addressed but didn’t?

RECOMMENDATION

Would respondent recommend program to their peers?
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Some Best Practices We've Adopted

INCREASING RESPONSE RATE STRUCTURAL CONSIDERATIONS

. Personal, merged email invitations. a. Structure questions so you can see:
. Reminders from progressively higher ranked staff/faculty. » What they want to know (pre-training)
. Import previously collected data (dont ask a second time » What they think they learned (post-training)
for basic info). » What they needed to have learned (post-return)
. Use branching so respondents don’t have to wade through ~ b. While you can't really control for all variables, you can ask
questions that don’t apply to them. respondents to have hindsight.
. Incentives! You can create them without extra cost. c. Frontload data collection
» Students are happier filling out a long form to
register rather than after an event is “finished”.
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